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Credit to First Draft and Claire Wardle for this conceptualization of mis-, dis-, and malinformation (Wardle, 2019).

Three types 
of harmful
information

Information Disorder



Chaos and confusion is a feature, 
not a bug



Not all incorrect information is created equal

FABRICATED CONTENT
New content that is 100% false, designed to deceive and do harm

MANIPULATED CONTENT
When genuine information or imagery is manipulated to deceive

IMPOSTER CONTENT
When genuine sources are impersonated

FALSE CONTENT
When genuine content is shared with false contextual information

MISLEADING CONTENT
Misleading use of information to frame an issue or individual

FALSE CONNECTION
When headlines, visuals or captions don’t support the content

SATIRE OR PARODY
No intention to cause harm but potential to fool
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Social Networking Analysis





Under communications 
freeze, CDC updates 

some important health 
data but not others

One of the CDC's weekly 
health publications was 

not published on its 
regular schedule, and 

some data about flu and 
vaccinations wasn't 

updated.







Americans’ Ratings of Honesty and Ethics of Professions

Please tell me how you would 
rate the honesty and ethical 
standards of people in these 
different fields - very high, 
high, average, low, or very low? 

https://news.gallup.com/poll/467804/nurses-retain-top-ethics-rating-below-2020-high.aspx









Daily time spent on social networking by internet users 
worldwide from 2012 to 2024

https://www.statista.com/statistics/433871/daily-social-media-usage-worldwide/



News consumption on Social Media

Pew Research: https://www.pewresearch.org/journalism/fact-sheet/social-media-and-news-fact-sheet/?utm_source=chatgpt.com
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Impact of social media

● In 2022, 58.5% of adults had used the 
Internet to look for health or medical 
information that year

● 67.8% of young adults used social 
media to discuss or learn about 
health topics

Image 2: https://www.pewresearch.org/journalism/fact-sheet/newspapers/



● Meet people where they are 

● Combat Misinformation

● Health Advocacy

● Build Trust in the community

Why social media

Perlis RH, Ognyanova K, Uslu A, et al. Trust in Physicians and Hospitals During the 
COVID-19 Pandemic in a 50-State Survey of US Adults. JAMA Netw Open.
2024;7(7):e2424984. doi:10.1001/jamanetworkopen.2024.24984

Borges do Nascimento IJ, Pizarro AB, Almeida JM, Azzopardi-Muscat N, Gonçalves MA, Björklund M, Novillo-Ortiz 
D. Infodemics and health misinformation: a systematic review of reviews. Bull World Health Organ. 2022 Sep 
1;100(9):544-561. doi: 10.2471/BLT.21.287654. Epub 2022 Jun 30. PMID: 36062247; PMCID: PMC9421549.



● Thought Leadership

● Foster Connection

● Amplify Voices

● Drive social movements

● Share resources

● Decentralize health 

information

Leveraging social media



Health Literacy

Lopez, Claude and Kim, Bumyang and Sacks, Katherine, Health Literacy in the United States: Enhancing Assessments and Reducing Disparities 
(may 20, 2022). Available at SSRN: https://ssrn.com/abstract=4182046 or http://dx.doi.org/10.2139/ssrn.4182046

~12% of adults living in the US have 
health literacy adequate to navigate 
the healthcare system and promote 
their well-being

https://ssrn.com/abstract=4182046
https://dx.doi.org/10.2139/ssrn.4182046




User Demographics

of Platforms

% of US adults 
who say they 
ever use … 

https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/

https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/
https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/
https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/
https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/
https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/
https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/
https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/


Part 4:
Examples



Who Are You?
Family Medicine

Sports Medicine

Exercise Med

SCPMG / KP

Health Equity

Health Policy



Who Are You?



Who Are You?
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To build Healthier Communities by 
Elevating trusted Voice of Health 

Heros

VACCINATE FOR A 
COVID FREE WORLD 



TRAINED HEROES

15 Organizers
47 Organizational Partners
205 Trained Heroes
25,000 Digitally-Activated Heroes

+650 MILLION IMPRESSIONS

ADVISORS

TRAINED 
HEROES

421115 25,000+ 2.3+ BILLION 68
DIGITALLY 
ACTIVATED  
HEROES

DIGITAL 
IMPRESSIONS

ORGANIZATIONAL 
PARTNERS

How it’s going…



Our Vision:
To be the nations’ premier digital grassroots coalition of health 

heroes by providing accurate health information, promoting 
effective health policy and building trust in science.

#THISISOURSHOT
#VacunateYa

MOVEMENT

GROWTH &
COMMUNITY IMPACT HEALTHIER 

WORLD
EDUCATION & 

TRAINING
DIGITAL 

ENGAGEMENT IMPACT



ALLIES



Digitally 
Activated Heroes

Hero Recruitment 
+ Training 

Active 
Surveillance

Counter Messaging: 
Preemptive + Reactive

Education and Training

1 2 3 4
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Female Health Heroes Share Their Vaccine Selfies and Stories



You never know when 
your message will 

resonate…



Part 5:

Call to Action



Vaccine Hesitancy is not an All-or-None 
Concept

Entrenched beliefs   
or

Anti-vaccinators

Many people



Science Communication

•Avoid Jargon & Simplify 

Language

•Use Analogies and Storytelling

•Focus on the "So What?"

•Utilize Visuals and Interactive 

Tools

•Use the "Teach-Back" Method

Houts, P. S., Doak, C. C., Doak, L. G., & Loscalzo, J. M. (2006). The role of pictures in improving health communication and health outcomes. Patient Education and Counseling, 61(2), 291-

300. 

Mead, N., & Bower, P. (2000). Patient-centredness: a conceptual framework and review of the empirical literature. Social Science & Medicine, 51(4), 455-463. 



Science Communication

https://www.trustedmessengerprogram.org/



Build trust.
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Don’t do nothing.

41



Practice Recommendation

Use Social media can 
be a power tool in your 

Family Medicine 
toolbox to expand your 

reach beyond the 4 
walls of the clinic to 

truly impact and 
improve the health of 

your community. 



“The work of a physician as healer cannot stop at the 
door of an office, the threshold of an operating room, or 
the front gate of a hospital … Professional silence in the 
face of social injustice [or anti-science] is wrong. Either 

engage, or assist the harm. There is no third choice."

─ Dr. Don Berwick



6 Takeaways

1. Meet people where they are…
2. Tell your story and your patient stories
3.  Trust is earned and demonstrated
4. Don’t allow anger or fear to drive you to 

shame others
5. Top down information no longer works
6. Keep telling the truth and speaking up



We need to "double down on the 
important role of health care 
team as trusted messengers."

Dr. Marcella Nunez-Smith, MD, MHS
Chair of the COVID Equity Task Force



Questions?
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